i ¢ GBTA
Q3 2026 Poll Percentage Tables

Selected columns: All, Travel Buyers, Suppliers/TMC, North America, APAC, Latin America, and Europe.

Percentages only. Question-specific sample sizes appear in each column header. Percentages use conventional rounding, with half values rounded up.

Q1: Which of the following best describes you? - Selected Choice

Response All Travel Buyers Suppliers/TMC North America APAC Latin America Europe
. (n=604) (n=312) (n=240) (n=295) (n=125) (n=41) (n=132)

Travel manager/buyer/procurement/sourcing professional 52% 100% 0% 55% 48% 49% 48%
Travel management company (TMC) 10% 0% 25% 6% 14% 17% 12%
Travel supplier, other industry ecosystem professional 30% 0% 75% 32% 29% 24% 28%
Other (please specify) 9% 0% 0% 6% 9% 10% 12%

Q1CATEGORIES: Which of the following best describes you? CATEGORIES

R n All Travel Buyers Suppliers/TMC North America APAC Latin America Europe
esponse (n=604) (n=312) (n=240) (n=295) (n=125) (n=41) (n=132)

Travel buyers/Procurement/Sourcing professionals 52% 100% 0% 55% 48% 49% 48%
Travel suppliers/TMCs 40% 0% 100% 38% 43% 41% 40%
Other 9% 0% 0% 6% 9% 10% 12%

Q2: In which country are you based?

R n All Travel Buyers Suppliers/TMC North America APAC Latin America Europe
esponse (n=602) (n=311) (n=240) (n=295) (n=125) (n=41) (n=132)

Argentina 1% 1% 0% 0% 0% 10% 0%
Australia 3% 3% 4% 0% 14% 0% 0%
Austria 0% 0% 1% 0% 0% 0% 2%
Bangladesh 0% 0% 0% 0% 1% 0% 0%
Benin 0% 0% 0% 0% 0% 0% 0%
Brazil 2% 2% 3% 0% 0% 32% 0%
Canada 7% 6% 8% 15% 0% 0% 0%
Chile 0% 0% 0% 0% 0% 5% 0%



R All Travel Buyers Suppliers/TMC North America APAC Latin America Europe
esponse (n=602) (n=311) (n=240) (n=295) (n=125) (n=41) (n=132)

|
China 2% 1% 2% 0% 8% 0% 0%

Colombia 1% 1% 1% 0% 0% 12% 0%
Denmark 1% 0% 2% 0% 0% 0% 4%
Dominican Republic 0% 0% 0% 0% 0% 2% 0%
Finland 0% 1% 0% 0% 0% 0% 2%
France 4% 2% 5% 0% 0% 0% 17%
Germany 3% 4% 3% 0% 0% 0% 15%
Hong Kong (S.A.R.) 0% 0% 0% 0% 2% 0% 0%
Hungary 0% 0% 0% 0% 0% 0% 1%
India 6% 6% 6% 0% 30% 0% 0%
Ireland 0% 0% 0% 0% 0% 0% 2%
Israel 0% 0% 0% 0% 0% 0% 0%
Italy 3% 3% 3% 0% 0% 0% 15%
Japan 4% 5% 3% 0% 18% 0% 0%
Malaysia 0% 0% 0% 0% 1% 0% 0%
Mexico 2% 2% 3% 0% 0% 34% 0%
Netherlands 1% 1% 0% 0% 0% 0% 4%
New Zealand 0% 0% 0% 0% 1% 0% 0%
Norway 0% 0% 0% 0% 0% 0% 1%
Peru 0% 0% 0% 0% 0% 2% 0%
Philippines 0% 0% 0% 0% 2% 0% 0%
Poland 0% 1% 0% 0% 0% 0% 2%
Saudi Arabia 0% 0% 0% 0% 0% 0% 0%
Singapore 4% 3% 6% 0% 22% 0% 0%
Spain 1% 1% 0% 0% 0% 0% 3%
Sweden 1% 2% 1% 0% 0% 0% 6%
Switzerland 0% 1% 0% 0% 0% 0% 2%
Thailand 0% 0% 0% 0% 2% 0% 0%
Uganda 0% 0% 0% 0% 0% 0% 0%
United Arab Emirates 1% 1% 1% 0% 0% 0% 0%
United Kingdom of Great Britain and Northern Ireland 5% 4% 6% 0% 0% 0% 24%
United States of America 42% 46% 39% 85% 0% 0% 0%
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R All Travel Buyers Suppliers/TMC North America APAC Latin America Europe
esponse (n=602) (n=311) (n=240) (n=295) (n=125) (n=41) (n=132)

Uruguay 0% 0% 0% 0% 0% 2% 0%

Viet Nam 0% 0% 0% 0% 1% 0% 0%

Q2CATEGORIES: In which country are you based? CATEGORIES

Response All Travel Buyers Suppliers/TMC North America APAC Latin America Europe
B (n=602) (n=311) (n=240) (n=295) (n=125) (n=41) (n=132)

North America 49% 52% 47% 100% 0% 0% 0%
EMEA 23% 22% 23% 0% 0% 0% 100%
Asia Pacific 21% 19% 23% 0% 100% 0% 0%
Latin America 7% 6% 7% 0% 0% 100% 0%

EUROPE: In which country are you based? EUROPE

R All Travel Buyers Suppliers/TMC North America APAC Latin America Europe
esponse (n=602) (n=311) (n=240) (n=295) (n=125) (n=41) (n=132)

Yes - in Europe 22% 20% 22% 0% 0% 0% 100%

No - not in Europe 78% 80% 78% 100% 100% 100% 0%

Q2US: In which country are you based? US

R Travel Buyers Suppliers/TMC North America APAC Latin America Europe

esponse (n=311) (n=240) (n=295) (n=125) (n=41) (n=132)
42% 46% 39% 85% 0% 0% 0%

Other countries 58% 54% 61% 15% 100% 100% 100%

Q3: My role is...

R All Travel Buyers Suppliers/TMC North America APAC Latin America Europe
esponse (n=598) (n=309) (n=239) (n=293) (n=123) (n=41) (n=132)

Global 48% 53% 40% 48% 38% 27% 61%
iggz\lgr;al or Multi-regional (e.g. North America, Europe, Latin America, 26% 20% 24% 24% 349 309 21%
Country-wide 16% 15% 18% 14% 19% 32% 14%
Local (e.g. a specific city or area within my country) 10% 3% 18% 14% 9% 10% 3%
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Q4: Thinking about the next 12 months, how do you feel about the overall outlook for the business travel industry?

Response All Travel Buyers Suppliers/TMC North America APAC Latin America Europe
P (n=592) (n=305) (n=239) (n=292) (n=119) (n=41) (n=132)

Very optimistic 8% 9% 7% 8% 14% 12% 2%
Optimistic 54% 52% 57% 52% 57% 63% 52%
Neutral 30% 32% 27% 32% 24% 17% 34%
Pessimistic 7% 7% 8% 7% 4% 7% 1%
Very pessimistic 0% 0% 0% 1% 0% 0% 0%
1% 1% 0% 1% 1% 0% 0%

Don’t know

QA4CATEGORIES: Thinking about the next 12 months, how do you feel about the overall outlook for the business travel industry? CATEGORIES

Response All Travel Buyers Suppliers/TMC North America APAC Latin America Europe
B (n=592) (n=305) (n=239) (n=292) (n=119) (n=41) (n=132)
7% 11%

Bottom 2 Box - Pessimistic/Very pessimistic 7% 7% 8% 7% 4%

Middle Box - Neither optimistic nor pessimistic 30% 32% 27% 32% 24% 17% 34%

Top 2 Box - Optimistic/Very optimistic 63% 61% 64% 61% 1% 76% 55%
1% 1% 0% 1% 1% 0% 0%

Don’t know

Q5_1: [IF BUYER] Do you expect each of the following to increase, decrease, or stay the same in 2026 compared to 2025? - My organization’s business travel

volume (number of trips) globally

Response All Travel Buyers Suppliers/TMC North America APAC Latin America Europe
P (n=301) (n=301) (n=-) (n=160) (n=54) (n=19) (n=63)

Will increase in 2026 45% 45% 47% 41% 37% 46%
Will stay the same in 2026 39% 39% - 41% 41% 37% 33%
Will decrease in 2026 16% 16% - 13% 17% 21% 21%

1% 1% - 0% 2% 5% 0%

Don't know/ Not applicable

Q5_2: [IF BUYER] Do you expect each of the following to increase, decrease, or stay the same in 2026 compared to 2025? - My organization’s business travel

spend globally

Response All Travel Buyers Suppliers/TMC North America APAC Latin America Europe
P (n=300) (n=300) (n=-) (n=160) (n=54) (n=18) (n=63)

Will increase in 2026 56% 56% 54% 52% 44% 65%
Will stay the same in 2026 28% 28% - 32% 28% 33% 17%
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R All Travel Buyers Suppliers/TMC North America APAC Latin America Europe
esponse (n=300) (n=300) (n=) (n=160) (n=54) (n=18) (n=63)

Will decrease in 2026 14% 14% 13% 15% 17% 17%

Don't know/ Not applicable 2% 2% - 1% 6% 6% 0%

Q5_3: Do you expect each of the following to increase, decrease, or stay the same in 2026 compared to 2025? - My organization’s business travel-related

revenue
(n=234) (n=-) (n=234) (n=112) (n=51) (n=17) (n=51)
Will increase in 2026 48% - 48% 48% 51% 53% 43%
Will stay the same in 2026 35% - 35% 33% 33% 41% 37%
Will decrease in 2026 14% - 14% 16% 10% 6% 16%
Don't know/ Not applicable 3% - 3% 3% 6% 0% 4%

Q5_4: Do you expect each of the following to increase, decrease, or stay the same in 2026 compared to 2025? - The number of meetings my organization holds

that require business travel

R All Travel Buyers Suppliers/TMC North America APAC Latin America Europe
B (n=300) (n=300) (n=-) (n=160) (n=54) (n=18) (n=63)

Will increase in 2026 31% 31% 29% 31% 39% 33%
Will stay the same in 2026 49% 49% - 54% 48% 56% 38%
Will decrease in 2026 14% 14% - 12% 13% 6% 22%
Don't know/ Not applicable 5% 5% - 5% 7% 0% 6%

Q6: [IF BUYER] Which of the following is having the greatest impact on your organization's business travel planning right now ? Select up to 3 responses.

R All Travel Buyers Suppliers/TMC North America APAC Latin America Europe
esponse (n=293) (n=293) (n=-) (n=158) (n=52) (n=18) )

Rising travel costs 69% 69% 72% 58% 78% 67%
Geopolitical uncertainty 45% 45% = 35% 54% 56% 60%
Border, visa, or entry requirements 18% 18% - 16% 25% 1% 17%
Traveler safety, security, and insurance concerns 25% 25% - 20% 48% 11% 23%
Airline/rail disruption or schedule reliability 22% 22% - 23% 17% 17% 25%
Internal approvals and justification for business travel 29% 29% - 34% 21% 44% 22%
Employee willingness to travel and traveler experience concerns 7% 7% - 9% 4% 11% 2%
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R All Travel Buyers Suppliers/TMC North America APAC Latin America Europe
esponse (n=293) (n=293) (n=) (n=158) (n=52) (n=18) (n=60)
Sustainability requirements or expectations 4% 4% 1% 10% 6% 7%

Technology, booking, or content distribution challenges 20% 20% - 27% 12% 11% 17%

Introduction of Al into booking or expense processes to speed things up or

e 15% 15% - 12% 13% 17% 23%
Other, please specify: 5% 5% - 5% 2% 6% 5%
None of these 2% 2% - 1% 4% 0% 2%
Don’t know 0% 0% - 0% 0% 0% 2%

Q7: [IF SUPPLIER/TMC] Which of the following is having the greatest impact on your organization right now? Select up to 3 responses.

Response All Travel Buyers Suppliers/TMC North America APAC Latin America Europe
. (n=226) (n=-) (n=226) (n=108) (n=50) (n=16) (n=49)

Changes in customer demand or business travel volume 36% 36% 36% 34% 44% 37%
Customer pressure to reduce pricing, fees, or travel costs 42% - 42% 42% 44% 44% 45%
Rising operating costs 44% - 44% 50% 40% 31% 39%
Geopolitical uncertainty 60% = 60% 53% 68% 50% 69%
Border, visa, or entry requirements 12% - 12% 16% 10% 13% 2%
Traveler insurance, safety, or security concerns 8% = 8% 5% 6% 13% 16%
Airline or rail disruption, capacity, or schedule reliability 12% - 12% 9% 14% 6% 18%
Customer procurement, approval, or contracting processes 12% - 12% 13% 14% 13% 6%
Staffing or service capacity constraints 12% - 12% 13% 16% 6% 8%
Technology, booking, content distribution, or Al-related challenges 29% - 29% 29% 30% 25% 29%
Sustainability requirements or customer expectations 3% - 3% 2% 6% 6% 0%
Other, please specify: 4% - 4% 7% 4% 0% 0%
None of these 0% - 0% 0% 0% 0% 0%
Don’t know 0% - 0% 0% 0% 0% 0%

Q8_1: [IF BUYER] Please think about your organization’s business travel originating in the region where you are based. Compared with the past 12 months,
how do you expect travel to each destination below to change over the next 12 months? - Asia Pacific

Response All Travel Buyers Suppliers/TMC North America APAC Latin America Europe
P (n=289) (n=289) (n=-) (n=157) (n=51) (n=18) (n=58)

Increase 31% 31% - 26% 53% 17% 34%

Stay about the same 44% 44% - 45% 39% 50% 45%
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R All Travel Buyers Suppliers/TMC North America APAC Latin America Europe
esponse (n=289) (n=289) (n=-) (n=157) (n=51) (n=18) (n=58)
10% 10% 8% 4% 17% 14%

Decrease
13% 2% 0% 2%

My organization does not have business travel to this region 8% 8% =
8% 2% 17% 5%

Don't know / not applicable 7% 7%

Q8_2: [IF BUYER] Please think about your organization’s business travel originating in the region where you are based. Compared with the past 12 months

how do you expect travel to each destination below to change over the next 12 months? - Europe

Response All Travel Buyers Suppliers/TMC North America APAC Latin America Europe
- (n=290) (n=290) (n=-) (n=157) (n=51) (n=18) (n=59)
22% 44% 47%

Increase 31% 31% 27%

Stay about the same 48% 48% = 52% 51% 39% 39%

Decrease 10% 10% - 8% 14% 6% 12%

My organization does not have business travel to this region 5% 5% - 8% 6% 0% 0%
5% 5% - 5% 8% 11% 2%

Don't know / not applicable

Q8_3: [IF BUYER] Please think about your organization’s business travel originating in the region where you are based. Compared with the past 12 months,

how do you expect travel to each destination below to change over the next 12 months? - North America

Response All Travel Buyers Suppliers/TMC North America APAC Latin America Europe
P (n=289) (n=289) (n=-) (n=157) (n=50) (n=18) (n=59)
43% 32% 39% 32%

Increase 38% 38%

Stay about the same 47% 47% - 48% 46% 39% 49%

Decrease 12% 12% - 9% 14% 17% 15%

My organization does not have business travel to this region 1% 1% - 0% 4% 0% 2%
1% 1% - 0% 4% 6% 2%

Don't know / not applicable

Q8_4: [IF BUYER] Please think about your organization’s business travel originating in the region where you are based. Compared with the past 12 months,

how do you expect travel to each destination below to change over the next 12 months? - Latin America, iincluding Mexico

R, All Travel Buyers Suppliers/TMC North America APAC Latin America Europe
P (n=288) (n=288) (n=-) (n=157) (n=49) (n=18) (n=59)
17% 17% 19% 4% 28% 22%

Increase
Stay about the same 51% 51% - 53% 45% 61% 51%
12% 12% 8% 18% 11% 14%

Decrease
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R n All Travel Buyers Suppliers/TMC North America APAC Latin America Europe
esponse (n=288) (n=288) (n=) (n=157) (n=49) (n=18) (n=59)

My organization does not have business travel to this region 11% 11% 11% 14% 0% 10%

Don't know / not applicable 8% 8% - 8% 18% 0% 3%

Q8_5: [IF BUYER] Please think about your organization’s business travel originating in the region where you are based. Compared with the past 12 months,
how do you expect travel to each destination below to change over the next 12 months? - Middle East

Response All Travel Buyers Suppliers/TMC North America APAC Latin America Europe
P (n=290) (n=290) (n=-) (n=157) (n=51) (n=18) (n=59)

Increase 14% 14% 11% 20% 11% 17%
Stay about the same 20% 20% - 18% 16% 17% 29%
Decrease 34% 34% - 31% 35% 39% 44%
My organization does not have business travel to this region 18% 18% - 24% 18% 11% 7%
Don't know / not applicable 13% 13% - 17% 12% 22% 3%

Q8_6: [IF BUYER] Please think about your organization’s business travel originating in the region where you are based. Compared with the past 12 months,
how do you expect travel to each destination below to change over the next 12 months? - Africa

Response All Travel Buyers Suppliers/TMC North America APAC Latin America Europe
P (n=288) (n=288) (n=-) (n=156) (n=50) (n=18) (n=59)

Increase 7% 7% - 6% 4% 6% 12%
Stay about the same 35% 35% = 28% 40% 33% 51%
Decrease 1% 1% - 8% 12% 17% 14%
My organization does not have business travel to this region 28% 28% - 35% 24% 28% 14%
Don't know / not applicable 18% 18% - 22% 20% 17% 10%

Q9_1: [IF SUPPLIER/TMC] Over the next 12 months, how do you expect customer demand for business travel to each destination region below to change
compared with the past 12 months? - Asia Pacific

Response All Travel Buyers Suppliers/TMC North America APAC Latin America Europe
P (n=209) (n=-) (n=209) (n=99) (n=47) (n=14) (n=46)

Increase 45% 45% 29% 72% 36% 52%
Stay about the same 24% - 24% 23% 21% 14% 33%
Decrease 7% - 7% 9% 2% 7% 7%
My organization does not serve customer travel to this region 11% - 11% 16% 0% 21% 7%
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R All Travel Buyers Suppliers/TMC North America APAC Latin America Europe
esponse (n=209) (n=) (n=209) (n=99) (n=47) )] (n=46)

Don't know / not applicable 13% 13% 22% 4% 21% 2%

Q9_2: [IF SUPPLIER/TMC] Over the next 12 months, how do you expect customer demand for business travel to each destination region below to change

compared with the past 12 months? - Europe

Response All Travel Buyers Suppliers/TMC North America APAC Latin America Europe
P (n=209) (n=-) (n=209) (n=99) (n=47) (n=14) (n=46)

Increase 30% - 30% 27% 32% 29% 35%
Stay about the same 38% - 38% 28% 40% 50% 52%
Decrease 11% - 11% 13% 1% 7% 1%
My organization does not serve customer travel to this region 8% - 8% 13% 6% 0% 0%
Don't know / not applicable 12% - 12% 18% 11% 14% 2%

Q9_3: [IF SUPPLIER/TMC] Over the next 12 months, how do you expect customer demand for business travel to each destination region below to change
compared with the past 12 months? - North America

R All Travel Buyers Suppliers/TMC North America APAC Latin America Europe
B (n=211) (n=-) (n=211) (n=102) (n=46) (n=14) (n=46)

Increase 24% 24% 32% 20% 14% 15%
Stay about the same 51% - 51% 46% 48% 71% 57%
Decrease 15% - 15% 17% 15% 7% 15%
My organization does not serve customer travel to this region 5% - 5% 2% 4% 7% 11%
Don't know / not applicable 5% - 5% 3% 13% 0% 2%

Q9_4: [IF SUPPLIER/TMC] Over the next 12 months, how do you expect customer demand for business travel to each destination region below to change
compared with the past 12 months? - Latin America, including Mexico

Response All Travel Buyers Suppliers/TMC North America APAC Latin America Europe
p (n=209) (n=-) (n=209) (n=99) (n=46) (n=15) (n=46)

Increase 25% 25% 27% 13% 40% 28%
Stay about the same 38% - 38% 29% 43% 53% 46%
Decrease 8% - 8% 7% 1% 7% 7%
My organization does not serve customer travel to this region 11% - 11% 12% 11% 0% 13%
Don't know / not applicable 18% - 18% 24% 22% 0% 7%
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Q9_5: [IF SUPPLIER/TMC] Over the next 12 months, how do you expect customer demand for business travel to each destination region below to change
compared with the past 12 months? - Middle East

Response All Travel Buyers Suppliers/TMC North America APAC Latin America Europe
- (n=208) (n=-) (n=208) (n=99) (n=46) (n=14) (n=46)

Increase 10% 10% 8% 13% 7% 1%
Stay about the same 18% - 18% 13% 22% 14% 24%
Decrease 40% - 40% 33% 41% 43% 52%
My organization does not serve customer travel to this region 14% = 14% 18% 9% 14% 1%
Don't know / not applicable 18% - 18% 27% 15% 21% 2%

Q9_6: [IF SUPPLIER/TMC] Over the next 12 months, how do you expect customer demand for business travel to each destination region below to change
compared with the past 12 months? - Africa

Response Travel Buyers Suppliers/TMC North America APAC Latin America Europe
P (n=-) (n=206) (n=98) (n=46) (n=14) (n=45)

Increase 14% 14% 9% 20% 7% 22%
Stay about the same 36% - 36% 29% 43% 43% 42%
Decrease 9% - 9% 1% 9% 0% 7%

My organization does not serve customer travel to this region 16% - 16% 20% 13% 7% 13%
Don't know / not applicable 24% - 24% 31% 15% 43% 16%

Al_Q10_BUYERS: [IF BUYER] Which business needs are most likely to drive increased travel to ASIA PACIFIC over the next 12 months? Select up to three
responses.

Response All Travel Buyers Suppliers/TMC North America APAC Latin America Europe
& (n=91) (n=91) (n=-) (n=41) (n=27) (n=3) (n=20)

Customer, client, or partner meetings 55% 55% - 56% 48% 33% 65%
Business growth or market expansion 63% 63% - 59% 67% 67% 65%
Regional conferences, trade shows, or industry events 26% 26% - 17% 48% 0% 20%
Supply chain, sourcing, or manufacturing activity 21% 21% - 20% 26% 33% 15%
Internal meetings, leadership visits, or team collaboration 41% 41% - 39% 48% 33% 35%
Support for offices, employees, or operations in the region 30% 30% - 39% 22% 33% 20%
Supplier or vendor management 14% 14% - 15% 11% 0% 20%
Other, please specify: 2% 2% - 0% 0% 33% 5%
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R All Travel Buyers Suppliers/TMC North America APAC Latin America Europe
esponse (n=91) (n=91) (n=) (n=41) (n=27) (n=3) (n=20)

None of these 1% 1% - 2% 0% 0% 0%
Don’t know / not applicable 0% 0% - 0% 0% 0% 0%

A2_Q10_BUYERS: [IF BUYER] Which business needs are most likely to drive increased travel to EUROPE over the next 12 months? Select up to three responses.

Response All Travel Buyers Suppliers/TMC North America APAC Latin America Europe
B (n=90) (n=90) (n=-) (n=41) (n=11) (n=8) (n=28)

Customer, client, or partner meetings 57% 57% - 61% 55% 38% 61%
Business growth or market expansion 60% 60% - 59% 45% 75% 64%
Regional conferences, trade shows, or industry events 32% 32% - 27% 64% 25% 29%
Supply chain, sourcing, or manufacturing activity 17% 17% = 24% 18% 13% 7%
Internal meetings, leadership visits, or team collaboration 47% 47% - 51% 55% 38% 36%
Support for offices, employees, or operations in the region 24% 24% - 29% 9% 25% 18%
Supplier or vendor management 13% 13% - 15% 9% 0% 18%
Other, please specify: 3% 3% - 0% 9% 13% 4%
None of these 1% 1% - 0% 0% 0% 4%
Don’t know / not applicable 0% 0% - 0% 0% 0% 0%

A3_Q10_BUYERS: [IF NORAM] Which business needs are most likely to drive increased travel to NORTH AMERICA over the next 12 months? Select up to three

responses.

(n=111) (n=111) (n=) (n=68) (n=16) (n=7) (n=19)
Customer, client, or partner meetings 58% 58% 65% 38% 43% 58%
Business growth or market expansion 53% 53% - 51% 44% 57% 68%
Regional conferences, trade shows, or industry events 39% 39% - 41% 56% 14% 21%
Supply chain, sourcing, or manufacturing activity 6% 6% - 7% 6% 14% 0%
Internal meetings, leadership visits, or team collaboration 57% 57% - 54% 63% 57% 58%
Support for offices, employees, or operations in the region 32% 32% - 37% 19% 43% 16%
Supplier or vendor management 14% 14% - 13% 13% 0% 21%
Other, please specify: 3% 3% - 1% 6% 14% 0%
None of these 0% 0% - 0% 0% 0% 0%
Don’t know / not applicable 1% 1% - 0% 0% 0% 5%
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A4_Q10_BUYERS: Which business needs are most likely to drive increased travel to LATIN AMERICA over the next 12 months? Select up to three responses.

R n All Travel Buyers Suppliers/TMC North America APAC Latin America Europe
esponse (n=50) (n=50) (n=-) (n=30) (n=2) (n=5) (n=13)

Customer, client, or partner meetings 54% 54% 47% 50% 60% 69%
Business growth or market expansion 78% 78% - 80% 50% 100% 69%
Regional conferences, trade shows, or industry events 16% 16% - 7% 50% 20% 31%
Supply chain, sourcing, or manufacturing activity 14% 14% - 17% 0% 20% 8%
Internal meetings, leadership visits, or team collaboration 42% 42% - 40% 50% 40% 46%
Support for offices, employees, or operations in the region 24% 24% - 30% 50% 20% 8%
Supplier or vendor management 8% 8% - 3% 0% 0% 23%
Other, please specify: 0% 0% - 0% 0% 0% 0%
None of these 0% 0% - 0% 0% 0% 0%
Don’t know / not applicable 0% 0% - 0% 0% 0% 0%

A5_Q10_BUYERS: [IF BUYER] Which business needs are most likely to drive increased travel to MIDDLE EAST over the next 12 months? Select up to three

responses.
R Travel Buyers Suppliers/TMC North America APAC Latin America Europe
esponse (n=41) (n=) (n=17) (n=10) (n=2) (n=10)
Customer, client, or partner meetings 51% 51% - 47% 50% 50% 60%
Business growth or market expansion 63% 63% - 53% 60% 50% 90%
Regional conferences, trade shows, or industry events 15% 15% - 12% 20% 0% 10%
Supply chain, sourcing, or manufacturing activity 20% 20% - 24% 40% 0% 0%
Internal meetings, leadership visits, or team collaboration 34% 34% - 35% 30% 50% 30%
9
Support for offices, employees, or operations in the region 29% 29% - 35% 20% 0% 20%
Supplier or vendor management 10% 10% - 18% 0% 0% 10%
Other, please specify: 2% 2% - 0% 0% 0% 10%
None of these 0% 0% - 0% 0% 0% 0%
Don’t know / not applicable 0% 0% - 0% 0% 0% 0%

A6_Q10_BUYERS: [IF BUYER] Which business needs are most likely to drive increased travel to AFRICA over the next 12 months? Select up to three responses.

Response All Travel Buyers Suppliers/TMC North America APAC Latin America Europe
P (n=21) (n=21) (n=-) (n=10) (n=2) (n=1) (n=7)

Customer, client, or partner meetings 33% 33% 20% 50% 0% 57%
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R n All Travel Buyers Suppliers/TMC North America APAC Latin America Europe
esponse (n=21) (n=21) (n=) (n=10) (n=2) (n=1) (n=7)

Business growth or market expansion 71% 71% 70% 50% 100% 71%
Regional conferences, trade shows, or industry events 5% 5% - 0% 0% 0% 0%
Supply chain, sourcing, or manufacturing activity 5% 5% - 0% 50% 0% 0%
Internal meetings, leadership visits, or team collaboration 24% 24% - 20% 0% 0% 29%
Support for offices, employees, or operations in the region 19% 19% - 20% 0% 0% 29%
Supplier or vendor management 10% 10% - 20% 0% 0% 0%
Other, please specify: 0% 0% - 0% 0% 0% 0%
None of these 5% 5% - 10% 0% 0% 0%
Don’t know / not applicable 5% 5% - 10% 0% 0% 0%

A1_Q10_SUPPLIERS: Which business needs are most likely to drive increased travel to ASIA PACIFIC over the next 12 months? Select up to three responses.

Response All Travel Buyers Suppliers/TMC North America APAC Latin America Europe
. (n=91) (n=-) (n=91) (n=28) (n=32) (n=5) (n=24)

Customer, client, or partner meetings 49% 49% 43% 53% 20% 63%
Business growth or market expansion 73% - 73% 75% 75% 60% 67%
Regional conferences, trade shows, or industry events 35% - 35% 21% 69% 20% 13%
Supply chain, sourcing, or manufacturing activity 40% = 40% 43% 34% 60% 42%
Internal meetings, leadership visits, or team collaboration 19% - 19% 21% 28% 20% 4%

Support for offices, employees, or operations in the region 18% - 18% 25% 16% 20% 13%
Supplier or vendor management 11% - 11% 11% 3% 40% 17%
Other, please specify: 0% - 0% 0% 0% 0% 0%

None of these 0% - 0% 0% 0% 0% 0%

Don’t know / not applicable 7% - 7% 7% 0% 0% 17%

A2_Q10_SUPPLIERS: [IF SUPPLIERS/TMCS] Which business needs are most likely to drive increased travel to EUROPE over the next 12 months? Select up to
three responses.

Response All Travel Buyers Suppliers/TMC North America APAC Latin America Europe
P (n=60) (n=-) (n=60) (n=26) (n=13) (n=4) (n=16)

Customer, client, or partner meetings 58% 58% 62% 54% 50% 63%
Business growth or market expansion 53% - 53% 62% 69% 50% 31%
Regional conferences, trade shows, or industry events 45% - 45% 46% 54% 25% 44%
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Response

Supply chain, sourcing, or manufacturing activity

Internal meetings, leadership visits, or team collaboration
Support for offices, employees, or operations in the region
Supplier or vendor management

Other, please specify:

None of these

Don’t know / not applicable

A3_Q10_SUPPLIERS: [IF SUPPLIER/TMC] Which business needs are most likely to drive increased travel to NORTH AMERICA over the next 12 months? Select up

to three responses.

Response

Customer, client, or partner meetings

Business growth or market expansion

Regional conferences, trade shows, or industry events
Supply chain, sourcing, or manufacturing activity

Internal meetings, leadership visits, or team collaboration
Support for offices, employees, or operations in the region
Supplier or vendor management

Other, please specify:

None of these

Don’t know / not applicable

All

(n=60)

27%
32%
13%
10%
2%
2%
3%

All
(n=48)

67%
44%
46%
23%
42%
23%
8%
0%
0%
6%

Travel Buyers
(n=-)

Travel Buyers
(n=-)

Suppliers/TMC

(n=60)
27%
32%
13%
10%

2%
2%
3%

Suppliers/TMC
(n=48)

67%
44%
46%
23%
42%
23%
8%
0%
0%
6%

North America

i APAC
(n=26) (oE))

12%

35%
19%
4%
4%
0%
4%

(n=32)
81%
44%
50%
19%
41%
25%

6%
0%
0%
0%

38%
15%
0%
8%
0%
0%
0%

APAC
(n=7)

57%
29%
57%
43%
86%
14%
0%
0%
0%
0%

Latin America

(n=4)
75%
50%
25%
0%
0%
0%
0%

Latin America
(n=2)

0%
100%
50%
0%
50%
50%
0%
0%
0%
0%

Europe
(n=16)

31%
38%
13%
19%
0%
6%
6%

Europe
(n=7)

29%
43%
14%
29%
0%
14%
29%
0%
0%
43%

A4_Q10_SUPPLIERS: [IF SUPPLIER/TMC] Which business needs are most likely to drive increased travel to LATIN AMERICA over the next 12 months? Select up

to three responses.

Response All Travel Buyers Suppliers/TMC North America APAC Latin America Europe
P (n=51) (n=-) (n=51) (n=26) (n=5) (n=6) (n=13)

Customer, client, or partner meetings
Business growth or market expansion
Regional conferences, trade shows, or industry events

Supply chain, sourcing, or manufacturing activity

43%
65%
20%
39%

43% 54% 40% 67% 15%
65% 58% 40% 83% 77%
20% 12% 40% 33% 23%
39% 38% 40% 0% 62%
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Response

Internal meetings, leadership visits, or team collaboration
Support for offices, employees, or operations in the region
Supplier or vendor management

Other, please specify:

None of these

Don’t know / not applicable

Al
(n=51)

18%

22%
10%
0%
0%
8%

Travel Buyers
(n=-)

Suppliers/TMC
(n=51)

18%

22%
10%
0%
0%
8%

North America
(n=26)

23%
19%
8%
0%
0%
12%

(n=5)
20%
20%
20%
0%
0%
0%

Latin America
(n=6)

17%

33%

17%
0%
0%
0%

Europe
(n=1 3)
8%

23%

8%

0%

0%

8%

A5_Q10_SUPPLIERS: [IF SUPPLIER/TMC] Which business needs are most likely to drive increased travel to MIDDLE EAST over the next 12 months? Select up to

three responses.

Response All Travel Buyers Suppliers/TMC North America APAC Latin America
P (n=18) (n=-) (n=18) (n=8) (n=4) (n=1)

Customer, client, or partner meetings

Business growth or market expansion

Regional conferences, trade shows, or industry events
Supply chain, sourcing, or manufacturing activity

Internal meetings, leadership visits, or team collaboration
Support for offices, employees, or operations in the region
Supplier or vendor management

Other, please specify:

None of these

Don’t know / not applicable

39%
56%
28%
33%
11%
1%
28%
6%
0%
17%

39%
56%
28%
33%
11%
11%
28%
6%
0%
17%

75%
63%
13%
38%
13%
13%
25%
13%
0%
0%

25%
50%
75%
0%
25%
25%
25%
0%
0%
0%

0%
100%
0%
100%
0%
0%
100%
0%
0%
0%

0%
40%
20%
40%

0%

0%
20%

0%

0%
60%

A6_Q10_SUPPLIERS: Which business needs are most likely to drive increased travel to AFRICA over the next 12 months? Select up to three responses.

Response All Travel Buyers Suppliers/TMC North America APAC
P (n=26) (n=-) (n=26) (n=8) (n=7)

Customer, client, or partner meetings

Business growth or market expansion

Regional conferences, trade shows, or industry events
Supply chain, sourcing, or manufacturing activity

Internal meetings, leadership visits, or team collaboration

Support for offices, employees, or operations in the region

54%
58%
23%
42%
4%
23%

54%
58%
23%
42%
4%
23%
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25%
63%
25%
38%
13%
25%

86%
57%
43%
29%
0%
14%

0%
0%
0%
100%
0%
100%

Latin America Europe
(n=1) (n=10)

60%
60%
10%
50%
0%
20%



R All Travel Buyers Suppliers/TMC North America APAC Latin America Europe
esponse (n=26) (n=) (n=26) (n=8) (n=7) (n=1) (n=10)

Supplier or vendor management 23% - 23% 25% 0% 0% 40%
Other, please specify: 0% - 0% 0% 0% 0% 0%
None of these 0% - 0% 0% 0% 0% 0%
Don’t know / not applicable 4% - 4% 13% 0% 0% 0%

Q11: [IF BUYER WHOSE ORG TRAVELS TO/WITHIN EUROPE] Have travelers in your organization experienced any issues related to the new EU Entry/Exit
System (EES) during recent travel to Europe? Select all that apply.

Response All Travel Buyers Suppliers/TMC North America APAC Latin America Europe
P (n=274) (n=274) (n=-) (n=144) (n=48) (n=18) (n=59)

Longer processing times at border crossings 25% 25% 22% 25% 22% 32%
Long queues or congestion 23% 23% - 19% 19% 33% 32%
Technology/equipment problems 7% 7% - 10% 0% 6% 8%
Repeat biometric checks 8% 8% - 4% 10% 11% 10%
Missed connections or travel disruptions 14% 14% - 11% 13% 33% 15%
Other, please specify: 5% 5% - 8% 0% 6% 2%
No issues experienced 43% 43% - 46% 42% 33% 39%
My organization’s travelers have not used the EES / Don’t know 18% 18% = 19% 19% 22% 14%

Q12: [IF BUYER] Approximately how many business travelers does your company/organization have?

R All Travel Buyers Suppliers/TMC North America APAC Latin America Europe
B (n=286) (n=286) (n=-) (n=156) (n=50) (n=18) (n=57)

100 or less 6% 6% 5% 6% 17% 4%
101-250 6% 6% - 9% 4% 0% 4%
251-500 8% 8% - 9% 6% 11% 9%
501-1000 9% 9% - 12% 8% 0% 5%
1001-2500 16% 16% - 17% 20% 22% 1%
2501-5000 15% 15% = 17% 4% 6% 23%
5001-10,000 13% 13% - 12% 16% 11% 12%
10,001-50,000 20% 20% = 15% 24% 28% 25%
50,001-100,000 3% 3% - 3% 6% 0% 4%
100,001-200,000 2% 2% = 1% 4% 6% 2%
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R All Travel Buyers Suppliers/TMC North America APAC Latin America Europe

esponse (n=286) (n=286) (n=) (n=156) (n=50) (n=18) (n=57)
More than 200,000 1% 1% - 0% 0% 0% 4%
Don’t know/not applicable 1% 1% - 1% 2% 0% 0%

Q12CATEGORIES: [IF BUYER] Approximately how many business travelers does your company/organization have? CATEGORIES

Response All Travel Buyers Suppliers/TMC North America APAC Latin America Europe
P (n=286) (n=286) (n=-) (n=156) (n=50) (n=18) (n=57)

1,000 or less 30% 30% - 35% 24% 28% 21%
1,001 to 5,000 31% 31% - 34% 24% 28% 33%
More than 5,000 38% 38% - 31% 50% 44% 46%
Do not know/Not applicable 1% 1% - 1% 2% 0% 0%

Q13: [IF BUYER] Which of the following industries best describes your organization? SELECT ONE

R All Travel Buyers Suppliers/TMC North America APAC Latin America Europe
esponse (n=288) (n=288) (n=) (n=156) (n=50) (n=18) (n=59)

Accommodation and Food Services 1% 1% 0% 4% 6% 0%
Arts, Entertainment, and Recreation 2% 2% = 3% 0% 0% 0%
Construction 2% 2% - 3% 0% 0% 2%
Consulting 7% 7% - 3% 8% 6% 15%
Educational Services 2% 2% - 2% 6% 0% 2%
Engineering 5% 5% - 3% 2% 6% 10%
Finance and Insurance 7% 7% - 9% 6% 0% 7%
Health Care, Pharmaceuticals and Social Assistance 10% 10% - 12% 6% 22% 8%
Manufacturing 16% 16% - 15% 24% 1% 14%
Media, Information, and Communications 1% 1% - 1% 0% 0% 2%
Mining, Oil and Gas Extraction and Utilities 8% 8% - 7% 10% 17% 5%
Non-profit, Association and Foundation 5% 5% - 7% 2% 6% 0%
Professional, Scientific and Technical 3% 3% - 4% 2% 0% 2%
Public Administration 2% 2% - 3% 0% 0% 2%
Retail/Wholesale Trade 4% 4% - 4% 4% 0% 5%
Software/Technology 11% 11% - 8% 20% 6% 12%
Telecommunications 1% 1% - 1% 0% 0% 2%
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R All Travel Buyers Suppliers/TMC North America APAC Latin America Europe
esponse (n=288) (n=288) (n=) (n=156) (n=50) (n=18) (n=59)

Transportation and Warehousing 3% 3% 3% 0% 6% 5%
Travel and Meetings Management 2% 2% - 1% 2% 6% 2%
Other (please specify) 9% 9% = 12% 4% 1% 7%

Q14: [IF SUPPLIER/TMC] Which of the following best describes the company you work for? SELECT ONE.

R All Travel Buyers Suppliers/TMC North America APAC Latin America Europe
esponse (n=214) (n=) (n=214) (n=102) (n=47) (n=15) (n=47)

Accommodations (hotel chain, independent or individual property, home

) 33% - 33% 45% 26% 0% 26%
rental, apartment services, other long-term stay)
Travel management compan 23% - 23% 17% 28% 27% 30%

g y
r(i;obu”rig tsrzlrzii[z;:';\tlon (car, ride share, taxi, chauffeur/black car or other 9% _ 9% 9% 13% 13% 4%
Travel technology, OBT, expense or distribution solutions/GDS 7% - 7% 4% 9% 13% 9%
Airline or private aviation solutions 12% - 12% 12% 11% 0% 15%
Meetings management solutions 2% - 2% 1% 2% 7% 2%
9 g

Payment company 2% - 2% 2% 4% 0% 2%
Rail provider 0% - 0% 1% 0% 0% 0%
Consultant 5% - 5% 3% 6% 13% 6%
Legal/lmmigration & Visa Solutions 1% - 1% 2% 0% 0% 0%
Other (please specify) 6% - 6% 5% 2% 27% 6%

Q15: If you would like GBTA to email you a copy of the report with these survey results, please enter your email below. - Selected Choice

Response All Travel Buyers Suppliers/TMC North America APAC Latin America Europe
P (n=534) (n=283) (n=208) (n=266) (n=104) (n=37) (n=119)

Yes, send results to this email address: 72% 70% 75% 70% 79% 86% 68%

No, do not send me the results 28% 30% 25% 30% 21% 14% 32%
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